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Parent to parent – family charity promotes the views of the “real experts” 

Shortly after a notable academic report described children as ‘particularly prone to consumerism, individualism and materialism’, national charity Care for the Family, in association with Ed Mayo (National Consumer Council) and Dr Agnes Nairn, a leading expert in the commercialisation of childhood, will launch Pester Power: Families Surviving the Consumer Society in Parents Week 2007.

Pester Power: Families Surviving the Consumer Society is based on a survey of parents who are trying to cope with the increasing commercial pressures in raising children. The survey asked parents to submit their ‘tips’ on how to handle ‘pester power’ and other pressures parents find themselves facing. On 12 October, two national broadsheets reported on how consumerist culture is directly influencing a growing tide of antisocial behaviour in British schools. 
248 parents contributed material to Pester Power: Families Surviving the Consumer Society and their comments are summed up in a free, short booklet, which will be launched with a breakfast for the media at the National Consumer Council, 20 Grosvenor Gardens, London SW1W 0DH on Tuesday 16 October from 9-10.30am (breakfast served from 8.30am). 
Several key experts in the field of parenting and family life will discuss some of the issues raised by parents in the survey at the launch, including contributions from Ed Mayo, Rob Parsons (Executive Director, Care for the Family), Lucy Lloyd (Director of Communications, Family and Parenting Institute) and Dr Agnes Nairn (report author). The speakers will also take questions as part of the launch event.

Discussing the responses from parents, Rob Parsons explained why ‘pester power’ can cause parents increasing stress. “I speak to parents all the time and it’s fairly obvious that every child wants to be ‘cool’, but often cool means pushing at boundaries which parents set in the best interests of their children.”
(More)

(Continued)
 “Advertisers and companies know this, so they encourage children to ask for consumer items which deliberately stretch the boundaries – and children are good at asking for things. In fact, a recent American study found only about 13% of parents felt they could withstand their children nagging them for the latest trendy ‘must-have’ item.”
Pester Power is becoming an increasingly recognised problem in Britain, too, as can be seen in recent newspaper reports. But parents can survive being pestered, according to Rob Parsons.
“This timely booklet contains some important ideas which parents have seen work. In the minefield of modern parenting, actually hearing how other parents have found things which work is a great source of encouragement in itself.”
This is echoed by Ed Mayo, Chief Executive of the National Consumer Council  who describes the booklet as “an important read for any parent who wonders if they can stand another trip to the shops with their children.”

“We are seeing a development in childhood culture, where children are conditioned to be consumers from a very early age,” explained Mr Mayo. “I think every parent faces the pressure of children demanding the latest fashionable item – whether it’s a new mobile phone, or the latest brand name clothes. This booklet gives parents some very important pointers.”

Pester Power: Families Surviving the Consumer Society contains sections on mobile phones, pocket money, fashion, body image, the internet, and discussing sex with your kids. Each section contains a summary of the top points recommended by parents and genuine quotes from contributors.
Pester Power: Families Surviving the Consumer Society can be ordered from Care for the Family. It can also be viewed online at www.careforthefamily.org.uk/pesterpower
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Notes for editors

· Pester Power: Families Surviving the Consumer Society has been produced by Care for the Family in association with Ed Mayo (Chief Executive of the National Consumer Society) and Dr Agnes Nairn (Affiliate Professor of Marketing at EM-Lyon Business School, France, Visiting Professor of Marketing at RSM Erasmus University, Netherlands)
· Agnes Nairn (and Jo Ormrod with Paul Bottomley) also wrote “Watching, Wanting and Wellbeing” 
http://www.ncc.org.uk/nccpdf/poldocs/NCC167rr_watching_wanting_wellbeing.pdf
· Rob Parsons is an internationally-recognised speaker on family life. He is the author of ten books on marriage and family life. His most recent book, Teenagers! What Every Parent Has to Know, was launched in June 2007.

· Rob Parsons will be speaking to parents of Teenagers at a special evening event on Tuesday 16 October 2007, at Friends House, 173 Euston Road, London NW1 2BJ from 7.30-10.00pm. Tickets cost £7.50 and are available on the door. All parents who attend will receive a free copy of Teenagers! What Every Parent Has to Know (one copy per household).

· The information from parents was compiled online in a survey conducted by Care for the Family. 248 parents responded and submitted 1,183 tips between them.

· A longer version of Pester Power: Families Surviving in the Consumer Society, with more original comments and an in-depth analysis of each key point is also available as an online PDF at www.careforthefamily.org.uk/pesterpower
· Research carried out by Tesco.com highlights that the number of extra food treats given to youngsters by their parents amounts to £7.28 a week, as a result of pester power.
· A report by Unicef in 2007 claimed children in the UK were the unhappiest in the Western world.

· On 12 October, several newspapers reported the findings of The Cambridge-based Primary Review report. Researchers ran 87 discussions with groups of children, parents, teachers and others; 750 people took part. Primary Review director Professor Robin Alexander told BBC Radio 4's Today programme that young children faced a range of pressures. 

"What people wanted to talk about was the stress of government tests, then life outside school, road safety, physical dangers, the sense young children are having to grow up too soon." 

Professor Alexander also described children as particularly prone to consumerism, individualism and materialism. 

